2010 LEARNING AND DEVELOPMENT INTERACTIVE WORKSHOPS
E-enabling tourism businesses with Fabienne Rabbiosi

Attracting online visitors without being too technical.
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2010 LEARNING AND DEVELOPMENT INTERACTIVE WORKSHOPS

E-enable your tourism business

The objective is for you to leave this course feeling
that you can make a difference in your online strategy
without being too technical. The workshop will
provide you with the tools and knowledge to take

your web strategy to the next level.

Understand
* Meeting the needs of your online traveller

* Key elements your tourism website absolutely
needs to have

* Organising your time to grow your online strategy
* How to select your web partner

Build

* Discover your keywords

* keyword placement, content and inbound links
(Search engine optimisation)

* Set up your analytics properly with Google
Analytics

* Discover your online conversion rate
Share

* Grow and manage your online review
(TripAdvisor)

* Put yourself on the Google Map (Local search)
* Implement Facebook for your business

* Integrate all the above into your website
Course material

You don’t have to bring your laptop for this course. But
advanced users might want to go online to set up and
install the Google features. You will be provided with
your own copy of course notes.

During the workshop you will develop your own action
plan tailored to your business, under our guidance which
will involve key outcomes that you can directly
implement in your business.

For instance, the action plan could be:

* identifying the most profitable keywords for your
business

* adjusting your copy and landing page to increase the
conversion rate

* installing and using Google Analytics to track the
succes of your changes

¢ setting up Google local business centre to leverage
local search

Installing Google alerts to assist with reputation
management and track competitors
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